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Methodology
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Results

Characteristics of Buyers and Purchasing Information
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Type of Business Buying Christmas Trees
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13% Mass Merchant

70% Independent Garden Center

Seasonal Retail 13%
4% Other

Type of Business Buying Christmas Trees 

Experience in Purchasing Christmas Trees
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Years Purchasing Trees for Resale
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Years Purchasing Trees from Largest Supplier
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Buyer Perceptions of Tree Species and Selection of Suppliers

Buyer Comparison of Species for Various Characteristics
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Rank by Species for Various Characteristics

Overall Appearance

Ranking Fraser Fir Douglas

Fir

Noble Fir Scotch

Pine

White

Pine

Norway

Spruce

Balsam All Others

1 133 18 16 3 3

2 31 72 16 19 14 4 9 10

3 6 34 8 34 21 10 3 17

4 12 6 25 22 10 6

5 3 14 20

6 14 5 7

Color

Ranking Fraser Fir Douglas

Fir

Noble Fir Scotch

Pine

White

Pine

Norway

Spruce

Balsam All Others

1 118 12 8 4 19

2 18 63 23 15 10 3 11 8

3 10 35 7 27 17 7 3

4 12 3 18 26 7 4

5 4 20 9 5

6 9 5 9

Needle Retention

Ranking Fraser Fir Douglas

Fir

Noble Fir Scotch

Pine

White

Pine

Norway

Spruce

Balsam All Others

1 126 14 12 5 5 3 5

2 28 69 20 20 10 4 9 7

3 9 31 9 38 24 4 3 12

4 10 4 23 28 9 5

5 4 5 12 10 5 5

6 3 6 3 12



Customer Demand

Ranking Fraser Fir Douglas

Fir

Noble Fir Scotch

Pine

White

Pine

Norway

Spruce

Balsam All Others

1 98 26 17 12 5 6

2 49 62 12 22 12 6 5

3 12 37 7 33 15 7 4 15

4 4 11 7 17 29 9 6

5 4 13 11 7 4

6 4 7 7 6

Customer Satisfaction

Ranking Fraser Fir Douglas
Fir

Noble Fir Scotch
Pine

White
Pine

Norway
Spruce

Balsam All Others

1 114 13 13 5 3 3 7

2 33 74 14 14 8 6 5

3 6 31 8 38 20 3 3 14

4 5 7 22 24 11 3

5 4 12 11 6 5

6 7 6 8

Important Factors Used by Customers in Selecting Trees
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Reasons for Selecting a Christmas Tree Supplier
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Reason for Selecting Supplier
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Average Retail Price 6' - 7'
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North Carolina Fraser Firs

NC Fraser Fir Suppliers
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Promotional / Marketing Material Ranking
For NC Fraser Firs
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